(Eelen, Ozturan, & Verlegh, 2017)

How likely would you do these things?

1. Recommending bbrandN to other people

2. Talking with others about bbrandN

3. Defending bbrandN when others speak poorly

(Eelen, Ozturan, & Verlegh, 2017)
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(Eelen, Ozturan, & Verlegh, 2017)

How likely would you do these things?

4. Expressing your opinion about bbrandN online.
5. Sharing ideas for new products and experiences
of bbrandN online.

6. Participating in a discussion on the brand
website of b brand N.

7. Liking bbrandN on Facebook.

8. Sending or sharing online messages or promos
of bbrandN to others.

9. Writing an online review about bbrandN.

10. Writing something or post a video about
bbrandN online.

(Eelen, Ozturan, & Verlegh, 2017)
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