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Table 1. Background information of participants.

Itemis Percentage tems Percentage
Gender Male 35.1 Travel times/per year 0 time 38
Female 64.9 1-3 times 729
Age 20 below 57 4-5 times 199
20-25 376 6-7 times 13
26-35 412 8 times or above 2.1
36-45 121 Usage frequency/per month 0 time 16.5
46 above 34 1=3 times 658
Education Junior high school and below 3.0 4-6 times 129
6 times or above 48
Senior high school 74 Use quantity 1 62.5
College 6.3 2-3 13.8
University 683 4-5 144
MBA or above 15.0 6 above 6.6
Income/per month <2500 279 Income/per month 10,001-20,000 6.1
25015000 340 220,001 42

5001-=10,000 277
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Table 2. Descriptive statistics and confirmatory factor analysis.

Indicator Measurable variable Mean Standard deviation Factor loading tvalue CR AVE
Perceived usefulness PU1 4909 1.001 0.910 0,937 0.831
PU2 4981 0.996 0,934 25683
PU3 4939 0.984 0.891 22.080%**
Perceived ease of use PE1 4827 1.010 0.838 0.916 0.732
PE2 4,890 1.019 0.886 18.661%**
PE3 5114 1.010 0.878 18.714%
PE4 4989 1.049 0.820 16.836%%
Satisfaction SAT1 4808 1.073 0.9 0.959 0.886
SAT2 4706 1.066 0.957 30.294%%
SAT3 4617 1.087 0,945 28432%
Stickiness ST 3970 1.238 0.884 0,929 0.814
STI2 4.249 1.302 0916 21.286"
STI3 4228 1.251 0.907 21.273%=
Word of mouth Wom1 4393 1.154 0.817 17.452%* 0.892 0.734
womz 4366 1177 0.867 14876
wom3 4710 1.119 0.834
Confucian culture (a] 4918 1.196 0.881 0.859 0.513
a2 4765 1.167 0.897 77815
a3 4776 1.131 0.537 4570
4 5059 1.080 0613 5.649%%%
acs 5588 1.007 0678 5.828%
(] 477N 1.182 0.610 4655
Switching cost sC1 3385 1.221 0652 0.868 0523
sC2 3968 1.244 0.758 11.436%*
sC3 4518 1.2 0.726 10.414%*
sC4 4643 1.350 0.752 6.844%%%
sC5 4903 1.260 0659 73707
SC6 4353 1328 0.689 0.542%%%

MNote: N=473. *P < 0.05; **P < 0.01; ***P < 0.001.
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Table 3. Means, standard deviations, correlations and distinguishing validity.

Variables Mean 5.D. 1. 2. 3. 4. 5. 6. 7. VIF
Perception of advantage

1. Perceived usefulness 4927 0.879 0.691

2. Perceived ease of use 4955 0.874 0.667 0.839 2.06
3. Satisfaction 4710 1.012 0.684 0.670 0.920 2.70
4. Stickiness 4327 1.039 0.506 0.520 0.634 0.863 1.65
5. Word of mouth 4490 0.984 0.498 0.475 0.570 0.553 0.796 1.82
6. Confucian culture 4.739 0.868 0.270 0.199 0.192 0.132 0.109 0.738 1.09
7. Switching cost 4.295 0.828 0.294 0.286 0373 0414 0.367 0.138 0.753 1.26
MNote: The significance of Pearson's correlation coefficient reaches *** P < 0.001. The root mean square value of AVE is shown in bold on the

diagonal.



Table 4. Mediation effect test.

Bias-corrected
95% CI Percentile 95% Cl
Hypothesis path Standard error Estimates Lower Upper Lower Upper Results
Perception of advantage — Word of mouth 0.044 0193 0114 0.287 0.110 0.281
H2: Perception of advantage — Stickiness 0.046 0554 0.458 0.641 0.458 0.641 Support
H3: Satisfaction — Word of mouth 0.052 0.223 0.130 0.326 0,125 0.325 Support
-)-A 3 _A_A
— E[ I—J §(\
AM OS/Sl [ tP I_S o m—
a r Table 5. Results of the ordinary least squares regression analysis.
Variables Model 1 Model 2 Model 3 Model 4
Coef. t Coef. t Coef. t Coef. t
Control variables
Gender 0.044 0.65 0.036 0.54 0.044 0.68 0.045 0.68
Age 0.003 0.1 =0.001 =0.04 =0.007 =0.20 =0.007 =021
Education level =0.075 =2.20% =0.077 =2.26% =0.061 =181 0.061 =1.80
Income/per month 0.046 1.50 0.048 1.58 0.044 =146 0.044 =145
Travel times/per year 0.005 0.10 0.004 0.08 0.016 =032 0.017 =0.32
Usage frequency/per month 0.025 0.56 0.021 0.48 0036  —081 0036  —0.81
Confudian culture (CC) 0.000 0.06 —0.061 =214
Switching cost (SC) 0.164 4.18%* 0.150 =0.85
Independent variable
Perception of advantage (POA) 0.940 21.97%* 0.511 2.59* 0.882 21.57%= 0.871 5.83%*
Mediating variables
POA* CC 0.140 2.23*
POA* SC 0.008 -0.94
Model statistics
R 0.572 0.576 0.587 0.587
Rﬁdj 0.564 0.568 0.580 0.579

F-value 77.44%% 69.97%* 82.54% 73.21%%
MNote: N=473. *F < 0.05; **F < 0.01; ***P < 0.001.
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Figure 5. Interaction of stickiness and Confucian culture on word of

Figure 4. Interaction of satisfaction and switching costs on stickiness.  mouth.



e T\ T 1T
AI\/IOS/SmartPLS

Confucian
culture

Switching
Cost

Figure 6. Interaction of stickiness and switching costs on word of mouth.
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