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s%Table4(Scale properties of the measurement model) % 85 % :
https://www. youtube. com/watch?v=Y54RnPh9FrM
https://www. youtube. com/watch?v=4RA jrDpbrTw

lem Standard  StandardizZed  7-  Cronbach’s  Composite
Construct Item  mean deviation itemloading statisc alpha reliability  AVE
Financial self- ~ FS1 1028 0660 0776 0818 0528
efficacy FS2 1014 0805
1062 0775
1041 56
1088
Confirmation 099 14625 0795 0867 0619
42143
57.104
CON4
Fintech FCIL X 0802 0864 0361
continuance FCI2 0901
intention FCI3 0889
FCl4 0901
FCI5 0907
Satisfaction SAT1 1041 0772 0856 059
SAT2
Technological 0787 0859 0604
selfefficacy
0719 0.826 0543

Table 4.
Scale properties of the
measurement model
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ATabled %% Bl

Construct Item lItem Mean _Standard Deviati item loading_Cronbach's Alpha _ Composite Reliability rho 4 AVE VIE
TSE 096 096 0% 067
Perceived uschiness(PU) 095 096 095 082
UL 406 (%2 092 417
2 406 0s0 092 419
U3 408 050 091 385
pUs 416 076 0359 327
pUS 406 os 090 347
Perceived ease of use(PEOU) 091 093 091 0m
PEOUL 379 01 038 ERE)
PEOU2 379 084 087 286
PEOU3 390 084 090 341
PEOUS 413 075 083 27
PEOUS 350 036 081 216
@®n 090 054 091 084
1 4n 01 090
P12 4 076 092
P13 414 019 093
Attide(ATT) 093 05% 0 07
ATTL 408 076 052 EE2)
AT 382 050 090 360
AT 397 o7 088 290
ATT4 392 078 090 354
ATTS 404 075 059 313
Tatention(INT) 059 093 08 o0s
NTI 406 076 090 234
vl 381 02 0389 255
N3 386 o058 092 311
USE Moderating Effect 100 100 100 100
Mental Theory 094 095 091 072
Mental Efort(ME) 09 093 09 o077
MEL 099 091 375
ME2 102 092 376
ME3 103 085 218
ME 111 082 201

AScale properties of the measurement model

Table4 § & * chfcie
& Item Mean ~ Standard Deviation :
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&Standardized item loading :
# PLS> 2L ™ # 17 0ut Loading

&@Cronbach’ s Alpha ~ Composite Reliability ~ rho_A ~ AVE :
#8 PLS> 2™ * i Construct Reliability and Validity

@VIF:
ia PLS> 2™ = en(VIF)



https://www.youtube.com/watch?v=Y54RnPh9FrM
https://www.youtube.com/watch?v=4RAjrDp5r7w

s%¢Table5(Discriminant validity: Fornell-Larcker criterion)# %] it
# @ #a PLS> % Discriminant Validity

1 2 3 4 5 6
1. Perceived usefulness 0.737
2. Confirmation 0516 0.787
Table 5. 3. Fintech continuance intention 0520 0449 0.749
Discriminant validity: 4 Financial self-efficacy 0416 0.392 0.358 0727
Fornell-Larcker 5. Satisfaction 0490 0.659 0.493 0.409 0.774
criterion 6. Technological self-efficacy 0.269 0.142 0.246 0.157 0.118 0777
5
ATableb %% @
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15
1 ARCS 0.82
2 ATTENTION 094 0.88
3 ATTITUDE 0.84 0.79 088
4 CONFIDENCE 091 0.76 0.77 088
5 INTENTION 0.88 0.85 0.80 0.80 0.90
6 Mental Effort 025 D22 026 0.27 £0.19 0.65
7 Mental Load 024 D2l £0.30 0.26 0.20 0.85 0.90
8 Mental Theory 025 022 028 0.28 0.20 0.97 0.95 0.85
9 PEGU 0.77 0.70 0.73 0.74 0.74 030 032 032 086
10 PT 0.83 081 0.80 073 0.7 0.28 0.26 028 0.60 0.92
11 PU 083 077 0.78 0.7 078 0.26 0.27 028 0.74 0.54 091
12 RELEVENCE 093 083 0.75 082 081 0.18 0.19 0.19 0.75 0.71 0.75 087
13 SAT 0.90 083 0.78 0.75 080 0.23 0.20 0.23 0.66 0.81 0.77 0.79 091
14 USE 0.88 0.82 083 081 0.83 030 031 032 089 090 0.95 0.81 081 0.82
15 USE Moderating Effect (.00 007 006 0.05 0.06 0.04 0.07 0.05 0.06 0.13 0.05 0.07 003 005 1.00
Discriminant validity:
Fornell-Larcker
criterion
ADiscriminant validity: Fornell-Larcker criterion

s%¢Table6(Discriminant validity: Heterotrsait - monotrait)# % it /&

#4 PLS> 2t Discriminant Validity—>2+ + & o HIMT

1 2 3 4 5
1. Perceived usefulness
2. Confirmation 0.678
Table 6. 3. Fintech continuance intention 0.680 0.560
Discriminant validity: 4 Financial self-efficacy 0.554 0.487 0.459
Heterotrsait— 5. Satisfaction 0.657 0.837 0629 0.518
monotrait (HTMT) 6. Technological self-efficacy 0.341 0.168 0.292 0.203 0.152
5
ATableb %% B
1 2 3 4 5 6 7 3 9 10 11 12 13 14 15
1 ARCS
2 ATTENTION 0.98
3 ATTITUDE 089 086
4 CONFIDENCE 09 082 083
5 INTENTION 095 093 087 088
6 Mental Effort 026 024 028 029 021
7 Mental Load 0.26 0.23 0.33 0.29 0.23 0.96
& Mental Theory 0.26 0.24 0.30 0.30 0.22 1.06 105
9 PEOU 0.82 0.75 0.79 0.80 0.82 0.33 0.36 0.35
10PT 0.88 0.38 0.87 0.79 0.85 0.31 0.29 031 0.76
11 PU 0.87 0.82 0.83 081 0.85 0.28 0.30 0.29 0.80 091
12 RELEVENCE 100 091 08 08 0% 020 02 021 083 07T 082
13 SAT 096 091 085 082 08 025 022 024 072 090 08 088
14 USE 091 087 089 08 090 032 03 03 0% 09 099 087 087
15 USE Moderating Effec 007 008 006 005 007 004 007 005 010 014 008 008 004 01l

Discriminant validity:
Heterotrsait -
monotrait (HTMT)

ADiscriminant validity: Heterotrsait - monotrait(HTMT)



28 St = ST 8 S s
https://www. youtube. com/watch?v=CviVCjOZ0xE

Path Coefficients [ t| |p-value Outcome  |R square| [ square|q square| 955%CILL 95%CIUL Model Fit
H1:USE—~ATTITUDE 0.41 2,45 0.014 Supported 0.75 0.15 2,37 0.04 0,69 |ISRMR=0,3
H2:ARCS—ATTITUDE 0.48 3.09 0.002 Supported 0.75 0.20 215 0.21 0.84 |NFI=na
H3:ATTITUDE—~INTENTION 0.34 3.54 0] Supported 0.74 0.14 2.30 0.15 0.53 |RMS theta=0.16
H4:USE—INTENTION 0.55 5.92 0 Supported 0.74 0.35 1.47 0.36 0.72
H5:Mental Theory—>USE -0.32 3.27 0.001 Supported 0.10 0.11 -0.01 -0.50 -0.12
AR EE T
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@Path Coefficients(Be/Z thdc) * 83 PLS 2 {8 » w5 R A > HEpt oh

@ | t| : 8 Bootstrapping » W & § S HA] 0 # g gl fi-%{t B o

&p value : # Bootstrapping ,T*‘u?’ R E e

@O0utcome : & | t| =>>1.96 = = | Supported !

@R square : & PLS> ¢ % 5 dp v 0 J Ha ¢ T o 1* 3% B3R R

square °

&f square : 8 PLS>8::E T = ¢h f square °

€q square :

(Dincluded : # Blindfloding=> % ¥ B HA] > g # = HES Ha

= ;= ﬁkxwl?)»&mlncluded

(2)excluded : #1* ﬁém ~# Blindfloding> % 5 7 . SRR EEL ipe

g ﬁf_m 4 m@:—} ) ijkn-\‘zu?}»étmexcluded
(3)q square=(included-excluded)/(1-included)

included excluded g square

HI:USE—ATTITUDE
H2:ARCS—ATTITUDE

H3:ATTITUDE—INTENTIO

H4:USE—~INTENTION
H5:Mental Theory—=USE

A8 g square 2557 24

0.565
0.565
0.579
0.579
0.066

0.538

0.526

0.553

0.506
0

0.062069
0.089655
0.061758
0.173397
0.070664

=(B2-C2)/(1-B2)

@ 95%CILL ~ 95%CIUL : #5 Bootstrapping=> & * & Path Coefficients> %
+ * mConfidence Intervals Bias Corrected> % # ¢ =12, 50% % &_
95%CILL » # #&#° 97, 50% % £_95%CIUL



https://www.youtube.com/watch?v=CviVCjOZ0xE

@Model Fit : i PLS> & Model Fit
(1)SRMR ~ NFI :
(2)RMS theta :

& Fit Summary
# rms Theta




PR X 4
https://www. youtube. com/watch?v=PK4t7vmfLKS8

Original Sample |t| p-value Outcome
H6 - USEXATT—=INT 0.101 2.87 0.049 Supported
H7 : ARCSXxUSE—ATT 0.082 1.97 0.004 Supported
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https://www.youtube.com/watch?v=PK4t7vmfLK8

AR LY = E X 40 A
https://www. youtube. com/watch?v=dCcKiC097QU

https://www. youtube. com/watch?v=MfUIIRDd_pg
& 16-4 ¥ R gk

B PR | kBH  EEMR | MR | EMHER| VAF Bix
o Fo X B [ SRR R 0.209* | 0.034% o .
G | MDA Gosny | ooany | 024 [1359% | HOke
WA | KA RS 0.209* -0.005 g ”
@) | R%GA) | z#m | 3932 | 0326 | 02 | 2B r0E
b X A | RE RS |EROS)| 0144* | -0.023 . %
(OP) | R (DA) aszn | ass | T | B R
ECE A -0.144* | -0.057* o :
©OP) | Ze(SA) osamy | gy | 0201 [ 2826% | HI0 &
:1 M+, & P<0.05
2.0 $Aidy

A7 R L AW

independent variable Intervening Variable dependent variable direct effect Indirect effect total effect VAF hypothesis

Perceived Ease of Use Perceived Usefulness Intention 0.16(2.443) 0.069(2.298) 0.26 0.26 Supported
Perceived Usetulness Security Risk Intention 0.263(3.274) E0.003(0.185) 0.30 (0.01)
Security Risk Emotional Trust Intention S0.0110.192) 0.057(1.904) 0.24 0.23 Supported
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https://www.youtube.com/watch?v=dCcKiCO97QU
https://www.youtube.com/watch?v=MfUIIRDd_pg

